WELCOME...

Creating and Selling
Sponsorship Packages

sponsorship package sales.




WHO ARE YOU?

Bruce Nustad

‘)Twin Cities North
CHAMBER OF COMMERCE

Business-class results, guaranteed.



THE TOPIC

Agenda

ow to and why
- Discussion points




WHAT IS A SPONSORSHIP?

Highlights




WHAT SPONSORS VALUE MOST

a menu of opportunities
that maximizes their
return on investment
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WHY MEMBERS SPONSOR ACTIVITES

Added Value

- Employee relations
- Support their Chamber!

‘ Twin Cities North

CHAMBER OF COMMERCE




WHY PACKAGE SPONSORSHIPS?

Advantages

- Next year.

‘ Twin Cities North

CHAMBER OF COMMERCE




WHY PACKAGE SPONSORSHIPS?

Disadvantages

‘ Twin Cities North

CHAMBER OF COMMERCE




COMMON SPONSORSHIP PACKAGE APPROACHES

Options
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- The Menu

‘ Twin Cities North

CHAMBER OF COMMERCE




MEMBERSHIP BUNDLE

Option

member or at renewal time

‘ Twin Cities North

CHAMBER OF COMMERCE




MEMBERSHIP BUNDLE

Advantages

- can make a sell tougher




MEMBERSHIP LEVELS

Option

membership based on
participation and investment
levels




MEMBERSHIP LEVELS

Advantages

- Creates membership hierarchy




MEMBERSHIP LEVELS

Salt Laks
G‘I&l‘ﬂbﬂl’ 2 YOUR GUIDE TO SALT LAKE
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Membership Levels ::

The Salt Lake Chamber has many different levels of membership in order to best accommodate business of all sizes
find out which level best suites your company's needs at 801.363.3631

Membership Lewvels:

- Basic
Annual membership includes- Membershp Directory, monthly newsletter (Wasatch Business
Connection), Membership Certificate, two passes to Business After Hours, two passes to the Wake
Up Call Series, Link to your website, Listing in printed & online directaries, access to professional
development seminars, basic benefits & services.

- Executive
Opportunity for recognition of your organizations news on radio, electronic and print publications,
Availahbility of business training and development, Involvement opportunities in Chamber committees
and events, Highlighted announcement of membership in newsletter and Wehsite, 10 passes to
Chamber's premier netwaorking event “Business after Hours”, 4 passes Wake Up Call, Co-sponsaorship
and organization highlight at “MNew Member Welcome”, 2 passes to “Legislative Reception” held during
Legislative Session,

- Corporate Executive
Includes all Basic & Executive level membership, Bold listing in the Wasatch Connection MNewsletter,
14 Passes to Business After Hours, 8 Passes to Wake Up Call, 6 Seat at Legislative Reception, 1
Co-Sponsor for New Member Welcome, 1 Co-Sponsor for Networking without Limits, 1 Co-Sponsor for
Military Briefing or another Professional development series, One time use of Mailing Labels, and three
mailings of Newsletter

- Bronze
Association and opportunity to build relationships with other top corporate leaders, Increased
Leadership opportunities with Chamber committees, Separate section on web-site identifying circle
lewvel members, Unlimited access to networking events i.e., Business After Hours, Wake Up Call,
Increased Mailing recipients, Corporate recognition in the annual Chamber Business Directory,
inwitation to exclusive Circle Level events (past events include, lunch with Larry H. Miller, breakfast
with President Michael Young U of U, lunch with Lee Iacocca, and other events with local legislators,
Congressmen, etc.)




MEMBERSHIP LEVELS




MEMBERSHIP LEVELS




PRE-SORTED, PRE-PACKAGED

Option




PRE-SORTED, PRE-PACKAGED

Advantages

Disadvantages




THE MENU

Options




THE MENU

Advantages

Disadvantages




THE MENU

Options




THE MENU




THE MENU

Options




THE MENU

Process




HOW TO DEVELOP A SPONSORSHIP PACKAGE

Start with:




EVALUATING PACKAGES

Measuring Success




MEASURING SUCCESS




MEASURING SUCESS




DISCUSSION POINT

Are we maximizing
sponsorship revenue at our
chamber compared to
competing interests?




DISCUSSION POINT: MAXIMIZING OPPORTUNITIY




DISCUSSION POINT

When Is the best time of
year to offer members
sponsorship packages?




DISCUSSION POINT: TIMING




DISCUSSION POINT

What single component

of a sponsorship package
has the largest impact on

a membearfuture decision

to Increase sponsor activitie




DISCUSSION POINT: MORE SPONSORSHIP DOLLAR:!




DISCUSSION POINTS

Include membership?
Multtyear agreements?
Discounts as part of packag




THANKS FOR PARTICIPATING...

Creating and Selling
Sponsorship Packages




